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China Business Weekly
15 February 2022

FCCC/EUCBA ACTIVITIES
Webcast: How to understand and navigate China's changing business environment 
for foreign investors – 22 February 2022, 09:00 am CET

The Flanders-China Chamber of Commerce and The Conference Board are organizing a webcast to gain a better
understanding of the current environment and implications for foreign businesses on February 22, 2022 at 09:00
AM CET [09:00] (Brussels), 04:00 PM SGT [16:00] (Singapore).

The current operating environment in China is being shaped forcefully on the one hand by changes from the pandemic as
well  as  intensifying  domestic  economic  imbalances,  and on  the  other  government  initiatives  to  rectify  what  China’s
leadership  has  identified  as  serious  ideological  deficiencies  in  the  commercial  and  social  spheres  associated  with
“disorderly capital expansion” and societal disarray.

The risks currently being targeted by China’s leaders have recently focused on the massive wealth accumulation by
Chinese entrepreneurs,  the  capture  of  market  data  by  private  firms,  and  the  oligopolistic  business  practices  in  the
marketized parts of China’s economy. To address these risks, the increase of Party/state control appears to be happening
everywhere.

Debate is rife about whether these current developments are primarily political and control oriented, or visionary and
“managed reform” oriented and aimed at resolving longstanding social and economic problems to create a better and
more egalitarian future for China. This question is of huge consequence for foreign investors in China.
Key learnings:

• The economic circumstances that contextualize China’s “Dual  Circulation” and “Common Prosperity”  policy
shifts

• Private sector rectifications and implications for the future role of markets in China

• Forecasts for changes to the business environment in China in the run up to the Fall 2022 20th National Party
Congress and beyond

• Repositioning imperatives for foreign companies in China

Speaker:  David Hoffman,  Senior Vice President Asia and Managing Director  of  the China Center for Economics &
Business, The Conference Board 

Moderator:  Gwenn  Sonck,  Sinologist,  Executive  Director,  Flanders-China  Chamber  of  Commerce  and  EU-China
Business Association.

SUBSCRIBE HERE
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https://www.conference-board.org/webcast/specials/navigating-the-new-era
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China Dinner: The Picanol Journey in China – 24 February 2022, 18h30, Ghent

After a long period of virtual events, our chamber is once again pleased to be able to put on some live events at which we
can all once again meet one another in person. Our second event is an informal dinner which will take place on  February
24, 18h30 at Cercle Royal La Concorde, Kouter 150 in Gent.

Mr. Johan Verstraete, Vice President Weaving Machines, Picanol Group is our guest speaker, and he will talk about
Picanol’s experiences in China.

He will have much of interest to say, so you are strongly encouraged to sign up to join us at the dinner, which always prove
very popular with our Members. There are limited seats, so we can have a small group to enable people to share their
experiences and to network.

Program:
18h30-19h00: Registration and networking.

19h00-19h05: Welcome by Ms. Gwenn Sonck, Executive Director, Flanders-China Chamber of Commerce.

Speech & Dinner: Picanol’s experiences in China, by Mr. Johan Verstraete, Vice President Weaving Machines, Picanol
Group, and Board Member, Flanders-China Chamber of Commerce.

Panel discussion and closing remarks: Mr. Kurt Vandeputte, Senior Vice-President Government Affairs, Umicore and
Chairman, Flanders-China Chamber of Commerce.

21h30: Finish

Practical information:
Date and time: February 24, 2022, 18h30-21h30

Location: Cercle Royal La Concorde, Kouter 150 in Gent; Parking: Kouter

Price for Members:  €75, + 21% VAT Price for non-Members: €95, +21% VAT

We will follow government guidelines, so we ask every participant to bring a Covid Safe Ticket.

SUBSCRIBE HERE
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ACTIVITIES SUPPORTED BY FCCC
2022 Guangzhou International Agricultural Products Expo – 7- 9 April 2022 – 
Guangzhou

Flanders Investment & Trade Guangzhou office is organizing a booth at the 2022 Guangzhou International Agricultural
Products Expo from 7 to 9 April in Guangzhou. This is an opportunity for Flemish companies in the agricultural sector to
promote their products in China despite the Covid restrictions. The Expo covers the following topics:

• Fruits  and  vegetables:  all  kinds  of  fruits,  vegetables  and  fruit  and  vegetable  products,  related  technical
equipment, etc.

• Grain and oil: rice and rice products, coarse cereals, edible oil, flour products, etc.
• Famous and special new agricultural products: green food / organic food / national geographical indication 

products, local specialties, livestock and poultry products, meat, aquatic products, bee products, bean products,
fungi, pickles, special food materials, seasonings, flavor food, nutrition and health food, drinks, e-commerce,
etc.

• Tea: black tea, green tea, oolong tea, white tea, yellow tea and black tea, as well as reprocessed tea and
related tea products.

• Food machinery and equipment:  Food and beverage packaging and processing equipment,  quality  testing
equipment, etc.

Flemish  companies  interested  in  participating  can  contact  Ms  Eva  Verstraelen,  FIT  Economic  Representative  in
Guangzhou at eva.verstraelen@fitagency.com providing following info:

• Company profile in English

• One page in English with USPs, website and contact details, which will be translated by FIT in Chinese

• An e-poster to decorate the stand. If an editable version is provided, this can also be translated in Chinese

• If relevant and desirable, also provide samples or gadgets

To discuss this opportunity with Eva Verstraelen, you can book a call on her booking page.

More information is available on the website of the exhibition at www.cagfair.com 

Follow the Flanders-China Chamber of Commerce on
LinkedIn – Click here
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HEALTH
Hong Kong facing worst Covid outbreak since start of the pandemic

Hong  Kong  is  fighting  against  the  worst  Covid
outbreak  since  the  start  of  the  epidemic  as  some
residents are trying to cross the border with mainland
China,  despite  a  mandatory  14-day  quarantine  at  a
government-approved hotel in Shenzhen. Hong Kong
reported more than 1,000 cases for  the first  time on
February  9  and  the  numbers  rose  further  in
subsequent days. 
The Chinese government is sending millions of testing kits
and several medical teams to Hong Kong to help contain
the  outbreak  and  will  also  help  in  building  temporary
hospitals as the city's hospitals are overwhelmed by new
cases.  Hong Kong broke  a  new daily  record with  2,071
confirmed  and  around  4,500  suspected  Covid-19  cases
reported on February 14. Around 10,000 infected people
were waiting to be admitted to hospital.

Earlier analysis showed that about 55% of those infected
had received two doses of a  Covid-19 vaccine, of which
55.4% were suspected to have Omicron and 49% believed
to  have  Delta.  The  average  age  of  suspected  Omicron
cases was 39, while for the Delta cases it was 50. To boost
the vaccination drive, the government also announced that
children as young as three would be allowed this week to
receive the Chinese-made Sinovac vaccine.

Hong Kong has beefed up social restrictions, limiting
the  number  of  social  gatherings  to  two  people and
closing  public  venues  such as  hair  salons  and religious
buildings. At some testing stations there were queues of
5,000 people. Daily testing capacity is expected to increase
from  200,000  to  300,000.  Quarantine  and  medical
treatment facilities were filled to capacity and patients with
mild  symptoms  were  placed  under  home  quarantine.
Researchers from the University of Hong Kong said the city
should consider a full lockdown or risk seeing nearly 1,000
deaths  by  mid-June.  Their  modeling  predicted  that  the
outbreak  will  peak  in  mid-to-late  March  with  28,000
infections and 468 hospitalizations a day. Hong Kong has

to stick with its zero-Covid strategy if  it hopes to get the
border with mainland China opened to boost its economy.

A  new  facility  –  the  Huo-Yan  Laboratory  in  the  New
Territories, set up by China's BGI – will  gradually be put
into operation from the middle of this month to increase the
processing capacity for Covid tests. The virus has spread
at a staggering speed, with the number of infections rising
from just three linked with imported cases in December to
more  than  4,000  local  cases  in  the  past  two  weeks,
coinciding with Lunar New Year festivities. 

Doctor  Leung  Chi-chiu  at  the  Hong  Kong  Medical
Association warned that  the city’s medical  system would
face  unbearable  pressure  if  the  epidemic  cannot  be
brought  under  control  quickly.  The  supply  of  fresh
vegetables  from  the  Chinese  mainland  to  Hong  Kong,
disrupted earlier by infections detected among some cross-
border  truck  drivers,  has  gradually  returned  to  normal,
reaching  around 90% of  the  usual  level.  Authorities  are
considering rolling lockdowns based on districts, with each
area  possibly  broken  up  into  small  sections  for  mass
testing.

An  outbreak  in  Baise,  in  the  Guangxi  Zhuang
autonomous region near the Vietnamese border, is now
under control  following a strict lockdown with 3.6 million
residents  banned  from  leaving  home,  except  for  mass
testing. Schools were shut, public transport suspended and
most businesses closed to contain the outbreak within one
incubation period.

China's  National  Medical  Products  Administration
(NMPA)  has  given  conditional  approval  for  Pfizer's
Covid-19  treatment  Paxlovid. It  is  the  first  anti-
coronavirus oral drug approved in China. Paxlovid will be
used to  treat  adult  patients  who have mild  to  moderate
symptoms with a high risk of turning into a severe case.
These  individuals  include  those  who  have  underlying
problems  like  chronic  kidney  disease,  diabetes,
cardiovascular  disease  and  chronic  lung  disease.  Wang
Guangfa,  Respiratory  Expert  at  Peking  University  First
Hospital,  told  the  Global  Times  that  the  drug  will
complement China's already successful medical treatments
by  providing  a  needed  drug  for  those  with  underlying
diseases. It will play a positive role in treating patients but it
will not prevent people from contracting the virus. It is only
one part of the Covid-19 containment strategy, just like the
vaccines. But Wang added that it is not the right moment
for China to open to the world when overseas the epidemic
is still rampant.

This  overview  is  based  on  reports  by  the  China  Daily,
Global Times and South China Morning Post. 
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FOREIGN TRADE
Chinese carmakers to increase exports

Chinese carmakers are stepping up efforts to further
expand  their  global  presence after  the  country’s  auto
vehicle exports doubled to a record 2.02 million in 2021
despite chip shortages and the Covid-19 pandemic. Great
Wall  Motors,  China’s  largest  SUV  and  pickup  truck
maker, said last week that it is planning to start operations
in Malaysia,  Vietnam, the Philippines and Singapore this
year.  The  carmaker’s  vehicles  will  be  available  in  eight
member countries of  the Association of  Southeast Asian
Nations (ASEAN) this year, said Zhang Jiaming, President
of Great Wall Motors’ business in the region. The carmaker
is  selling  in  Brunei,  Laos,  Myanmar  and  Thailand.  In
Thailand,  it  has  a  plant  that  will  serve  as  its  base  in
Southeast Asia. The region is one of Great Wall Motors’
latest target markets as it grows overseas. 

Wei Jianjun, Founder and Chairman, once said  Chinese
makers  will  not  be  successful  if  they  are  not
competitive  globally.  The  company  started  to  export
vehicles  in  the  1980s.  Last  year,  143,000  were  sold
overseas, up 104% from 2020, but this is still only 11% of
its total deliveries. It is accelerating its overseas expansion
as  the  industry  is  shifting  to  electric  power.  Great  Wall
Motors is entering the German market this year, with the
first two models being a plug-in hybrid SUV and an electric
sedan. 

“Chinese carmakers now have the courage and ability to
take European brands head-on,”  said  the carmaker  in  a
statement at the 2021 Munich auto show. Qiao Xianghua,
CEO for European operations, said entering the European
market,  where  modern  vehicles  were  invented,  is  an
important  milestone  for  Great  Wall  Motors.  “We  have

ambitious goals for this market,” he said. 

China’s  largest  carmaker  SAIC  Motor  is  introducing
two  models,  as  its  vehicles  are  gaining  popularity  in
overseas  markets.  It  has  built  a  global  sales  network
covering more than 70 countries and regions, ranking first
for six years in a row among Chinese carmakers in terms
of  overseas  sales.  Last  year,  its  overseas  deliveries
reached 598,000 units.  Big  markets  include Europe,  the
Middle East, Australia and New Zealand, ASEAN countries
and India. 

SAIC’s  guiding  strategy  is  to  offer  new  and  different
options,  said  Yu  De,  Managing  Director  of  SAIC’s
International  Business  Department.  In  emerging  markets
the carmaker highlights its smart connected vehicles, which
can connect to  the internet  and communicate with  other
devices,  while  in  developed  markets  like  Europe,  new
energy vehicles (NEVs) have been used as an entry point.
European  countries  are  offering  generous  subsidies  to
buyers of new energy vehicles, but most local products are
hybrids, which creates a competitive edge for pure electric
vehicles that Chinese carmakers excel in making. 

New York-listed Nio is to sell vehicles in Germany, the
Netherlands,  Sweden  and  Denmark  this  year. It  first
started exports in 2021 to Norway, launching its flagship
ES8, with its ET7 sedan to follow in 2022. “By 2025, Nio
will establish itself in more than 25 countries and regions
worldwide,”  said  the  carmaker.  Chinese  carmakers’
electrification approach is not limited to Europe. Great Wall
Motors said it  will  offer  10 models in Brazil  by 2025, all
electrified. The company made the announcement when it
took over a Daimler plant in the South American country in
January.  The models  will  have connectivity  features and
driving-assist functions. Great Wall Motors said it will invest
up to CNY11.5 billion over 10 years in Brazil to become a
leading  carmaker  in  the  country’s  new  energy  vehicle
market. 

SAIC-GM-Wuling is to sell its popular electric minicars in
Indonesia from this year, which will  be the first overseas
market for the Sino-U.S. joint venture’s models built on its
mini-EV platform. Wuling rose to fame in the EV sector in
2020 because of its two-seater Hongguang Mini EV, which
once dethroned Tesla’s Model 3 as the world’s best-selling
EV model, the China Daily reports. 
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MARKETING
Chinese brands boost image during the Beijing 2022 Winter Olympics

The 24th Winter Olympics in Beijing catapulted dozens
of Chinese brands into the global limelight, giving them
unprecedented airtime to showcase their stuff on the world
stage as 91 teams compete in the largest  winter sports
event. Anta  Sports  Products is  the  official  sportswear
provider  of  the  Beijing  2022  Winter  Olympics  and  the
Paralympic Winter Games. Founded by Ding Shizhong 31
years ago in  Jinjiang, Fujian province, Anta has evolved
into a top global sportswear manufacturer through a series
of  mergers  and  acquisitions  (M&As).  One  of  the  Hong
Kong-listed  company’s  most  recent  acquisitions  was  in
2019 when it  led a consortium to buy Finnish firm Amer
Sports, whose brands include Fila and Arc’teryx. Chinese
President Xi Jinping wore an Arc’teryx cobalt blue parka at
the opening ceremony of the Winter Olympics on February
4. Anta’s ski suits feature windproof breathable technology,
air turbulence control and slip drag reduction. 
Club  Med,  which  operates  all-inclusive  holiday  resorts
worldwide,  plans  to  open  eight  to  nine  ski  resorts  in
Northeast  Asia  by  2023,  riding  on  China’s  snow sports
boom. The company inaugurated its Changbaishan Resort
in Jilin last month. Club Med, established half  a century
ago, was taken over in  2015 by Shanghai-based Fosun
Group controlled by Chinese billionaire Guo Guangchang.
Its  unit  Fosun  Tourism  Group  is  constructing  Taicang
Foliday Town,  an Alpine-themed tourism destination that
will host the largest indoor ski resort in Jiangsu province. It
is expected to open in 2023.

As the logistics partner of  the Winter Olympics,  JD.com
has deployed 5G, big data and artificial intelligence (AI) to
enable  logistics  services  in  the  competition  zones  and
venues.  JD.com  was  founded  by  Richard  Liu  in  1998.
JD.com claims to be China’s leading one-stop e-commerce
platform, offering over 550 million active customers a wide
range  of  products  across  every  major  category  from
consumer goods to electronic devices. 

Olympics' organizers worked with several  major Chinese
social  platforms  –  WeChat,  Douyin,  Kuaishou,  Bilibili
and  Weibo – from January 23 to February 4 to engage
with online users. 

Shenzhen-listed  BOE Technology is  one of  the  world’s
largest  manufacturers  of  LCD,  OLEDs  and  flexible
displays, attracting Chinese audience's attention during the
opening ceremony. 

The online search firm Baidu Maps is the big data service
partner  for  transport  in  Zhangjiakou,  which  is  some  60
minutes by car from Beijing.  The ski  town is hosting ski
jumping, biathlon and snowboarding, among other events.
Founded in 2000 by Robin Li, Baidu is now one of China’s
largest  technology  companies  focusing  on  artificial
intelligence.

China’s leading sports apparel brand Li-Ning launched its
first  snowboard winter  sportswear  series on February 4,
the opening  day  of  the  Games.  The company said that
apart  from  the  wind-and-waterproof  breathable  fabric,  a
chip is also used in the sportswear to help detect people
trapped in avalanches. Founded in 1990 by China’s former
Olympic  gymnast  and  gold  medallist  Li  Ning,  the  Hong
Kong-listed company has a market value of about USD2.8
billion. 
Midea Group, one of the world’s largest home appliance
makers, announced on January 25 that it  had appointed
Eileen Gu, the American-born freeskier who competed for
China,  as  its  global  Ambassador.  Gu  became  a  star
overnight after winning the gold medal in the women’s big
air  event.  Midea,  following  its  acquisition  of  Germany-
based  Kuka  Robotics  in  2017,  is  in  the  process  of
transforming  itself  from  a  traditional  labor-intensive
manufacturer  to  a  hi-tech  player.  Founded  in  1968  by
Chinese billionaire He Xiangjian, the company started as a
producer  of  water  bottle  caps  in  Shunde,  Guangdong
province. 

Air  China was  responsible  for  transporting  the  Olympic
flame from Greece to Beijing and is the official partner for
logistics  services.  The  carrier  started  operations  in  July
1988 after the government decided to split the operating
divisions  of  the  Civil  Aviation  Administration  of  China
(CAAC Airlines) into six separate airlines. 
Shanghai-based  Hengyuanxiang  Group,  a  well-known
textile  firm  founded  in  1927,  is  the  official  supplier  of
uniforms to the International Olympic Committee members
attending  the  Winter  Olympics.  Hengyuanxiang  is  also
providing bouquets made of wool to replace the traditional
fresh  flowers  presented  to  medal  winners  during  the
awards ceremony, the South China Morning Post reports. 
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CHINA NEWS ROUND-UP
Private capital finances construction of 
high-speed railway in Zhejiang
China’s first privately controlled high-speed railway in
Zhejiang province will provide a promising example for
private capital to invest in the nation’s railway sector,
experts  said. As  the  first  high-speed  railway  largely
funded  by  domestic  private  capital,  the  266.9-kilometer
Hangzhou-Shaoxing-Taizhou  intercity  high-speed  railway
greatly  shortens  travel  time  between  the  three  cities  in
Zhejiang. Construction of the railway began in December
2017.  After  four  years  of  construction,  the  high-speed
railway line officially opened on January 8. The CNY44.9
billion  project  is  constructed  via  a  Public-Private
Partnership (PPP) model, with a private consortium led by
Fosun Group holding 51%. The remaining funding comes
from China  Railway Development  Fund (15%),  Zhejiang
Provincial  Transportation  Investment  Group on  behalf  of
the  provincial  government  (13.6%),  and  the  local
governments of Shaoxing (10.2%) and Taizhou (10.2%). 
“This is the very first high-speed railway mainly funded by
private capital. It sets a successful and replicable example
for  private  capital  entering  into  railway  investment  and
construction, and it also provides important experience for
diversifying railway investment,” said Yang Xiuzhi, Senior
Engineer with the China Railway Shanghai Group Co. In
January,  the  National  Development  and  Reform
Commission (NDRC) encouraged PPP projects to entice
more social entities to invest in public services. Data from
the national  PPP information platform showed a total  of
403 projects were added to the database in 2021, among
which 149 were related to urban infrastructure. 

“Global  experience proved that railway lines funded with
diversified capital sources have great outlooks,” said Sun
Zhang,  Professor  specializing  in  railway  and  urban  rail
transit research at Tongji University in Shanghai. “Building
railway lines funded by multiple parties will become much
more  efficient  and  possible  than  those  invested  by  one
company  alone,”  Sun  added,  as  reported  by  the  China
Daily. 

CATL world's biggest battery producer in
2021
Contemporary  Amperex  Technology  Co  Ltd.  (CATL),
China’s  largest  battery  supplier,  was  listed  No  1  in
installed  capacity  of  batteries  globally  last  year,
according  to  a  new  report  by  South  Korea’s  SNE
Research. Shenzhen-listed CATL’s capacity reached 96.7
gigawatt-hours,  surging  167%  year-on-year.  Its  global
market share reached 32.6%, which ranked first worldwide,
up from 24.6% in  2020,  SNE said.  The company's total
market  value stands at  CNY1.26 trillion,  which makes it
one of the leading Chinese A-share companies in terms of
market  value.  CATL  has  established  five  overseas
branches  in  South  Korea,  Japan,  Germany,  the  United
States and France. CATL and South Korean battery maker
SK On will  provide  the  third  batch  of  lithium-ion battery
cells for Hyundai’s electric vehicles to be launched after
2023.  CATL  expects  to  achieve  a  2021  net  profit  of

between CNY14 billion and CNY16.5 billion, up 150.75%
to 195.52% year-on-year, and the number is likely to hit a
record high since the company went public in 2018. 

In the past few years, China’s new energy vehicle sales
have increased rapidly.  In 2021, more than 3.52 million
electric  cars  and  plug-in  hybrids  were  sold  in  the
country, the fastest growth since 2016, according to the
Ministry of Industry and Information Technology (MIIT). By
the  end  of  last  year,  China  had  built  75,000  charging
stations,  2.617 million  charging  piles  and 1,298 battery-
swap  stations.  The  Ministry  started  the  promotion  of
battery-swap  businesses  for  NEVs  in  October,  and  11
cities  such  as  Beijing,  Nanjing,  Wuhan  and  Hefei  were
listed among the first batch of trial cities. 

In  January,  the  National  Development  and  Reform
Commission (NDRC) released an implementation plan for
promoting green consumption, and said the country would
vigorously support  green transportation and gradually  lift
restrictions  on  the  purchase  of  NEVs.  “The  Ministry  of
Commerce  will  continue  to  encourage  consumers  to
purchase  NEVs,  urge  the  withdrawal  of  high-emission
vehicles from the market and promote green development
of the automobile industry chain,” said Wang Bin, an official
with the Ministry of Commerce (MOFCOM). Fueled by the
fast  growth  of  NEVs  in  China,  Chinese  battery  makers
have seen their global market share gradually increase. In
addition to CATL, Chinese companies BYD, China Lithium
Battery  Technology  Co,  Gotion  High-tech  and  Envision
AESC were listed among the top 10 battery makers with
the highest  global  power battery installed capacities last
year, the China Daily reports.

U.S. added 33 Chinese entities to 
Unverified List
The U.S. government added 33 Chinese entities to its
so-called Unverified List (UVL), putting further stress
on  the  already  fragile  global  industrial  and  supply
chains.  The U.S. says it is unable to verify ownership of
companies on the list or their end users, implying that they
might be owned by the Chinese government or Communist
Party. The UVL differs from the better-known Entity List,
which restricts access to U.S. exports unless the exporter
obtains a license. The new names on the UVL are lesser-
known industrial and technology businesses that Beijing is
counting  on  to  help  China  survive,  or  even  win,  the
technology competition with the U.S. Even though it is not
an outright ban, inclusion on the UVL means the process
to  acquire  certain  U.S.  technologies  would  become
lengthier  and  more  complex  as  more  documentation  is
required, according to the South China Morning Post.

Experts  said  the  increased  restrictions  on  overseas
shipments  by  U.S.  exporters  will  not  only  hurt  the
legitimate rights of foreign companies, but will eventually
harm  U.S.  enterprises  while  impeding  international
cooperation in technology and trade. Extra procedures are
required from U.S. exporters who want to do business with
them. The new entries are primarily high-tech enterprises,
such as two subsidiaries  of  biotech  WuXi  Biologics  and
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some electronics companies. 

A  Spokesperson  for  China’s  Ministry  of  Commerce
(MOFCOM) said that it  strongly opposes the U.S. move.
“The U.S. side has been employing export controls as a
tool  of  political  suppression  and  economic  bullying  in
recent years and continues to take unilateral measures to
suppress  and  contain  enterprises,  institutions  and
individuals of other countries, creating obstacles to normal
economic  and  trade  cooperation  between  Chinese  and
U.S.  enterprises,”  the  statement  said.  “Once  again,  the
U.S. put its own interests above the commercial interests
of  domestic  and  foreign  enterprises.”  Zhou  Mi,  Senior
Researcher at the Chinese Academy of International Trade
and Economic Cooperation, said.

“If  more  work  is  needed  to  verify  the  legitimacy  and
reliability of those entities in relation to their use of U.S.
exports,  a  better  way  is  to  solve  the  problem  through
cooperation  rather  than  such a  deed  that  damages the
normal operations of  enterprises, hurts trust  and distorts
trade,” Zhou said, as reported by the China Daily. 

Qingdao Port building hydrogen 
refueling station
Qingdao Port,  a subsidiary of Shandong Port Group
and the second-largest foreign trade port in China, is
building a hydrogen refueling station to supply clean
energy  for  its  operations.  With  construction  to  be
completed in March, the refueling station will be the first
one in a Chinese port. “Ports are big consumers of energy.
Carbon-free hydrogen will help ports achieve carbon peak
and carbon neutrality goals in future operations,” said Song
Xue, Manager in charge of energy supply at Qingdao Port.
The station project has two phases and is designed for a
daily hydrogen supply of 1,000 kilograms, which can serve
50 hydrogen fuel cell vehicles every day. The first phase of
the project occupies an area of 4,000 square meters and
can  reach  half  of  total  designed  capacity,  Song  said,
adding  that  hydrogen  refueling  stations  are  key  to  the
operation of fuel cell vehicles. “Just like a car going to a
petrol station, it only takes eight minutes to 10 minutes to
fill a cell vehicle with hydrogen,” she said. 

Qingdao  Port  started  three  years  ago  to  supply
hydrogen energy to container trucks by using relay-tank
trucks,  the  filling  of  which  takes  about  one  hour.  Since
June 2020, the port has also used hydrogen fuel cells in
moving  six  gantry  cranes  at  the  port’s  fully  automated
container terminal, becoming the world’s first port to do so.
An  estimate  by  Qingdao  Port  said  leveraging  both
hydrogen fuel cells and lithium battery packs can reduce
power consumption for a gantry crane carrying a container
by 3.6%, and save about 20% in purchasing costs for a
single  machine’s  power  equipment.  It  is  estimated  to
reduce emissions of 20,000 metric tons of carbon dioxide
and  697  tons  of  sulfur  dioxide  annually,  based  on  an
estimated annual cargo handling capacity of 3 million TEU.

Building  a  high-tech  hydrogen  energy  demonstration
project  is  key  to  promoting  smart  and  green  ports  in
Shandong  province,  as  the  demonstration  project  will
accelerate  application  of  hydrogen  energy  in
transportation, industries and household use. The province
has also set goals to build more hydrogen-powered ports

in the years to come, the port said. Shandong Port Group
said  it  has  planned  three  to  four  years  for  the
demonstration project,  including three hydrogen refueling
stations, a hydrogen-powered energy supply system and
10 hydrogen-powered gantry cranes. In addition, the port
group will add 600 hydrogen-powered vehicles, with their
combined operating mileage totaling 16 million kilometers. 

According to the plan, hydrogen energy will be used more
in loading  equipment  and vehicles in  port  areas.  At  the
same time, Qingdao Port also aims to diversify its power
mix  by  exploring  other  forms  of  green  energy,  such  as
photovoltaic and wind power. Now photovoltaic facilities in
the port area have the power generation capability of an
800-kilowatt peak, which is estimated to help reduce 742
tons of carbon dioxide emissions annually. Two 31-meter-
high wind turbine generators were also built at the port in
January,  which is expected to generate 480,000 kWh of
power, the China Daily reports. 

In Shandong province, 23 hydrogen fueling stations have
been put into service, with daily supply capacity reaching
20,000  kilograms.  More  than  900  hydrogen-powered
vehicles, including buses, forklifts and refrigerated trucks
are now on the road. 

Ports of Shanghai and Los Angeles 
joining hands to reduce greenhouse gas 
emissions
Los Angeles and Shanghai, home to the largest ports
in the United States and China, are working together to
help  reduce  greenhouse  gas  emissions  from  cargo
traffic  between  their  ports. The  initiative,  which  will
create a “green shipping corridor” billed as the first of its
kind, is at the heart of a recently announced partnership
between the ports of the two cities and other stakeholders
in the industry that aims to shift to zero-carbon fueled ships
by 2030 and reduce emissions from port operations. “We
are  just  getting  started  on  this  important  work,  but  by
convening international coalitions of key goods-movement
stakeholders such as cities, ports, shipping lines and cargo
owners,  we  hope  this  groundbreaking  green  shipping
corridor  initiative  will  catalyze  action  on  a  global  scale,”
Alisa  Kreynes,  Green  Ports  Program  Manager  at  C40
Cities, told China Daily. 

The  initiative  was  made  possible  by  Los  Angeles
Mayor  Eric  Garcetti,  who  launched  the  C40  Green
Ports  Forum while  serving  as  the  Chairman of  C40,  a
network of  Mayors from leading cities around the world,
she said. The global shipping industry depends heavily on
oil and is responsible for 3% of global emissions annually.
It  has  come  under  increasing  pressure  to  reduce  its
greenhouse gas emissions. To keep global warming below
1.5ºC,  an  ambitious  target  set  by  the  Paris  Agreement,
Kreynes said it  is  important to decarbonize the shipping
sector, especially along major routes such as the Trans-
Pacific  corridor,  where  ships  moved 21% of  the  world’s
container volume in 2020.  “For the past 20 years, the Port
of Los Angeles has been the busiest container port in the
Western  Hemisphere;  its  top  trading partner  is  China  in
terms  of  cargo  volume,”  Kreynes  said.  “In  terms  of
container throughput, the Port of Shanghai is the world’s
largest port.” 

Ken Alex, Director of Project Climate at the UC Berkeley’s
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some electronics companies. 

A  Spokesperson  for  China’s  Ministry  of  Commerce
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Center  for  Law,  Energy  and the  Environment,  said  it  is
encouraging to see two of the world’s largest ports work
collaboratively to accelerate the transition to zero-emission
fuels  and  reduce  greenhouse  gas  emissions.  “It  is  of
particular note that Shanghai and Los Angeles will develop
best management practices which can be used by other
large  ports  around  the  world,”  he  told  China  Daily.
According to Alex, shipping emissions from ports account
for an estimated 18 million tons of carbon dioxide annually
and are on a trajectory to increase fourfold by 2050. That
makes a concerted effort to reduce those emissions by two
major ports a positive development, he said. 

                                             

U.S. trade deficit with China increases to 
USD350 billion in 2021
The U.S.' trade deficit with China widened to more than
USD350  billion  in  2021,  showing  that  imposing  extra
tariffs on Chinese products and demanding companies to
set up manufacturing bases in the U.S. did not have the
desired effect, the Global  Times reports. Amid the rising
deficit,  U.S.  officials  have  in  recent  days  stepped  up
accusations against China over the latter's implementation
of the phase one trade agreement. However, such attacks
are misdirected and baseless,  analysts  said,  noting that
the rise in the deficit is the result of the U.S.' own economic
structure  and  that  China  has  been  overcoming  various
challenges to fulfill its commitment. According to the U.S.
Department  of  Commerce,  U.S.  exports  to  China  grew
substantially by 21.4% year-on-year to USD151.1 billion in
2021.  But  due to  massive imports  from China,  the U.S.
trade deficit with China still increased to USD355.3 billion
in  2021,  compared  with  USD310.3  billion  in  2020.
According to Chinese customs the trade deficit was about
USD396  billion  in  2021.  The  trade  deficit  with  China
accounts  for  one-third  of  the  total  U.S.  trade  deficit  of
USD859.1 billion.

“The U.S. government has been mounting efforts to direct
manufacturing back to the U.S., or at least out of China. So
far, we can see that the efforts have been to no avail," Gao
Lingyun,  Expert  at  the  Chinese  Academy  of  Social
Sciences  (CASS),  told  the  Global  Times.  The  widening
trade  deficit  between  China  and  the  U.S.  does  not  run
counter to the fact that China has been actively fulfilling its
pledge  under  the  phase  one  deal  by  purchasing  U.S.
products,  especially  in  agriculture,  experts  and  industry
sources said,  noting  as  proof  the  21% increase in  U.S.
exports to China. For example, China's purchases of U.S.
soybeans amounted to more than USD14 billion in 2021,
almost on par with 2020 levels, Zhang Xiaoping, Country
Director  for  China  at  the  U.S.  Soybean  Export  Council
(USSEC), told the Global Times. China's imports of beef
from the U.S.  also  expanded to  83,000 tons in  the  first
eight months of 2021, nine times the amount in the same
period a year earlier.

“China has not gone back on its promises in terms of
sincerity  or  implementation  of  the  trade  deal,” Gao

Lingyun said. "The two sides are discussing a plan that will
benefit  future implementation of  the deal.”  The U.S. has
also  not  created  a  favorable  environment  for  the
implementation of  the deal,  as it  imposed restrictions on
various products and still charges tariffs, the Global Times
reports. 

China has called on the United States to remove existing
tariffs  and  stop  threatening  new  levies  in  response  to
missing  the  targets  under  the  phase-one  trade  deal.
According  to  the  Peterson  Institute  for  International
Economics (PIIE), China bought only 57% of the additional
USD200 billion worth of goods and services in 2020 and
2021, relative to 2017’s levels, the South China Morning
Post adds. 

Foxconn launches recruitment drive for 
iPhone production
The  world's  largest  iPhone  factory,  operated  by
Foxconn  Technology  Group  in  Zhengzhou,  Henan
province, is to hire at least 20,000 workers prior to the
release  of  new  Apple  products and  as  demand  for
iPhones and iPads remains robust in China and overseas.
A recruiting manager from the Foxconn plant in Zhengzhou
told  the  Global  Times  that  the  company  is  offering
CNY7,000  to  CNY8,000  in  bonuses  to  workers  who
introduce  new  candidates  for  hiring  after  the  Spring
Festival.  The  demand  for  new  labor  has  always  been
strong  after  the  holidays  as  plants  ramp  up  efforts  to
complete orders, said the manager who asked to remain
anonymous.  “Last  year,  the  referral  bonus  was  up  to
CNY10,000,”  he  noted.  Currently,  the  labor  shortage  is
quite  large  and about  20,000 workers are needed on  a
weekly basis, he said. According to Foxconn's recruitment
website,  plants  in  Langfang  in  Hebei,  Shenzhen  in
Guangdong  and  Taiyuan  in  Shanxi  are  all  stepping  up
recruitment efforts.

The week-long Spring Festival holidays meant that many
factories in China took a break, but not Foxconn's plant in
Zhengzhou.  Nearly  100,000  workers  stayed  put  due  to
Covid-19  flare-ups  at  the  start  of  2022,  according  to
Foxconn. In addition to salary and overtime pay, workers
who  stayed  in  the  factory  could  get  a  maximum  of
CNY3,000 as an extra bonus during the Spring Festival
holidays. According to Canalys, smartphone shipments by
Apple hit 21.5 million in China in the fourth quarter of 2021
–  the  first  time  for  Apple  to  retake  the  top  spot  in  the
Chinese  market  since  2015.  “Apple's  supply  chain  is
starting to recover, but it was still forced to cut production
in the fourth quarter amid shortages of  key components
and could not  make enough iPhones to  meet  demand,”
Canalys  Analyst  Sanyam Chaurasia  said.  In  addition  to
iPhones,  iPad  supply  is  also  tight.  There  were  no
inventories of the iPad mini  and iPad Pro on JD.com, a
major Chinese e-commerce platform. TrendForce told the
Global Times it expected that Apple will produce about 243
million iPhones in 2022, up 5.4% compared with 2021.
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	The Flanders-China Chamber of Commerce and The Conference Board are organizing a webcast to gain a better understanding of the current environment and implications for foreign businesses on February 22, 2022 at 09:00 AM CET [09:00] (Brussels), 04:00 PM SGT [16:00] (Singapore).

